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Tourists’ Long-term Use of Tourism APP in the Context of Mobile E-

commerce: A Behavioral Study

DONG Zhi-wen, ZHANG Rui, WANG Guan
(School of Management, Ocean University of China, Qingdao 266100, China)

Abstract:With the rapid increase of mobile devices, consumers take to using APPs on those devices for they,
especially tourism APPs, bring consumers much convenience. How to enhance user loyalty and satisfaction and
how to ensure that users keep using the tourism APPs are the great concern of online travel agencies and
providers. This paper establishes a moderated mediation model and analyzes the structural equation model by
means of SPSS and Amos. The results are as follows: user perceived usefulness and perceived enjoyment of
tourism APPs are significantly correlated to the direct and indirect effect of user intention; social influence of
tourism APPs presents a significant moderating effect on the relation between user satisfaction and user inten-
tion, but an insignificant moderating effect on the relation between user intention and user behavior. The paper
suggests that tourism APP developers should focus on their product itself, and enhance tourist satisfaction and
foster user loyalty by improving perceived usefulness and enjoyment, which can cause tourists to use their
products persistently.
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