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Study on Characteristics and Influencing Factors of Network Attention Degree of Tourist Destination Based on Baidu Index
— A Case of Xiamen City
DING Xin"*" WANG Jing — giang" " LI Yong — quan®

( Huagiao University a. College of Tourism; b. National Tourism Experimental Teaching Demonstration Center Quanzhou 362021 China)
Abstract: Based on Baidu Index this paper took Xiamen City as an example to analyze Xiamen City’s temporal and spatial distribution
characteristics of network attention degree by using the seasonal concentration index weekly distribution skewness index and geographical con—
centration index. The results showed that: (DThe distribution of network attention degree in Xiamen City was relatively concentrated throughout
the year mainly concentrated in the summer. The weeks showed a characteristics of “working days high weekend low”and analyzed the char—
acteristics of holiday found that network attention degree continued to rise before the holiday during the holiday to reach the highest value af-
ter the holiday back to a steadystate. @The spatial distribution of Xiamen’s network attention degree was relatively concentrated mainly con—
centrated in the coastal areas of eastern and southern especially in Fujian Province and neighboring provinces and cities and found that the
concentration of spatial distribution tended to ease. 3This paper held that the level of economic development of the tourist destination degree
of network development social demographic characteristics the economic tied between the tourists and destination the distance between the

tourists and destination were the main factors that affected the network attention degree of Xiamen City.
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