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Pg Create the New Normal of Chinese Tourism: from Policy Adjustment
to Practice Transformation
MA Bo
(' School of Tourism & Geography Science, Qingdao University, Qingdao 266071, China )
Abstract: Tourism in China has always been developing under the deep influence
of national economic policy. As Chinese social economy comes to a period of The New
Normal, building up a Chinese tourism New Normal becomes the purpose of practice.
According to the system economics theory, construction of the Chinese tourism New
Normal has the internal logical consistency with the transformational development.
Based on the analysis of new features of Chinese social economy and the review on
the Chinese tourism transformation research, this paper condenses the new mission of
Chinese tourism development under the New Normal into serving national strategy,
promoting industry strength and activating system mechanism. In this connection, it
is required to adjust the tourism industrial policies timely, including (1) setting up a
new view of tourism wealth and establishing the standard of “Good Tourism”, to pursue
the total social surplus maximization; (2 ) highlighting the quality-benefit index of
tourism, promoting the cost performance of tourism product, and reinforcing the micro
foundation of tourism industrial development; ( 3 ) respecting the market regulation
mechanism, giving priority to driving tourism demand, and improving the international
competitiveness. Corresponding with this, recommendations of five aspects for the
practical transformation of Chinese tourism are put forward: ( 1 ) coordinating with “the
Belt and Road” initiative, improving the international level of tourism, and developing
a flexible tourism; (2 ) further promoting the deep convergence between tourism
and other industries, and establishing a coordinated management mechanism; ( 3 )
implementing the “Westward Movement” strategy, exploiting the tourism potentialities
of the west China and optimizing space structure; (4 ) building up the national tourism
highland, and guiding the quality improvement of tourism; ( 5 ) improving techniques
in tourism statistics and information management, and implementing the upgrading
project of smart tourism.

Keywords: the New Normal; tourism; transformation; industrial policy
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